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GREEN MUSEUMS INITIATIVE 
This publication was printed on 100% recy-
cled fiber, 50% post-consumer waste, and 
chlorine free paper using vegetable inks and 
renewable energy. This saves resources, such 
as trees, water, energy, solid waste, and 
greenhouse gases.  
 

For more information about the California Association of Museum’s Green Museums 
Initiative, please visit www.greenmuseums.info.  
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2008 CAM Conference Overview 

The California Association of Museums (CAM) is pleased to announce 
that it will be hosting its next conference in Fresno, the heart of Califor-
nia. This conference will bring together approximately 400 museum pro-
fessionals from across California for a stimulating and enjoyable exchange 
of ideas, perspectives and resources. 
 
The CAM conference is an excellent opportunity to meet with current 
customers, display and demonstrate products and services to potential 
clients, and support efforts that strengthen the California museum field. 
 
Due to a record attendance at the 2007 conference and the accessibility of 
Fresno to the rest of the state, CAM is expecting over 400 museum pro-
fessionals to attend. There are strong programs planned for the confer-
ence, including events and tours at the Fresno Art Museum, Fresno His-
torical Society, Downing Planetarium, Fresno Chaffee Zoo, and For-
estiere Underground Gardens. 
 
We encourage you to take advantage of this opportunity to reach Califor-
nia museum professionals in a personal and profitable way. Please feel free 
to contact the CAM office with any questions you may have. 
 
Theme:  Seeds of Change: CAM in the Heart of California 
 
Dates:  February 25-27, 2008 
 
Location: Radisson Hotel and Conference Center 
  2233 Ventura Street, Fresno, CA 93721 
 
Hotel Rate: $129/night if reserved by January 31, 2008 
  Call 800-617-1335 and ask for the California  
  Association of Museums group rate 



Business Associate Memberships 

A Business Associate Membership with CAM is the first step towards pro-
moting your company and services, reaching new customers, and sup-
porting California’s museums.  

CAM Business Associates receive the following benefits: 

• Up to three listings and links on the CAM website in categories per-
taining to your company’s products and/or services (see 
www.calmuseums.org); 

• Qualification for being a conference exhibitor; 
• Discounts on advertising in the conference brochure; 
• A subscription to CAM e-News, CAM’s electronic newsletter; 
• Member discounts on registration fees for the annual conference, 

workshops, and other programs; and 
• A discount on the rental fee for CAM’s mailing list. 
 

Business Associate Membership    
One Year    $125 
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Exhibit Hall 

EXHIBIT HALL TENTATIVE SCHEDULE 
 
TUESDAY, FEBRUARY 26, 2008 

Exhibit Hall Set-up   12:00-3:00 PM 
Exhibit Hall Opening & Ice Cream Social 3:00-4:00 PM 

 
WEDNESDAY, FEBRUARY 27, 2008 
 Exhibit Hall Open Hours   9:45 AM-6:00 PM 
 Morning Exhibit Hall Break  10:00-10:30 AM 
 Afternoon Exhibit Hall Break  3:00-3:30 PM 
 Exhibit Hall Closing Reception  5:00-6:00 PM 
 
EXHIBITOR FEES 
 

Exhibit Space by December 21, 2007 $450 
Exhibit Space after December 21, 2007 $500 
Only current or new CAM Business Associates may be exhibitors.  

 
The exhibitor fee includes: 

• One 8x10 space; one six-foot, skirted table; two chairs; and an 
identification sign (no pipe and draping); 

• A 15% discount on program advertising (see page 12); 
• An electronic copy of the registrant list for one-time use only 

(list does not include email addresses); 
• One complimentary conference registration and one additional 

registration at a discounted rate of $150; 
• A 50-word description of services in the registration packets 

and emailed in advance to all registrants;  
• A listing in the preliminary conference program, mailed to 

2,500 (if Vendor Contract is received by September 14, 2007);  
• A listing in the final conference program; and 
• Recognition in the post-conference edition of CAM e-News 

(with a distribution over 1,500). 
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EXHIBITOR REGISTRATIONS 
Exhibitors are provided one complimentary registration, which allows 
unlimited access to sessions and the keynote address. One additional reg-
istration is available at a discounted rate of $150. Luncheons, evening 
events, and workshops are not included in the registration and must be 
paid for separately. Each confirmed exhibitor will be sent a confirmation 
letter and additional guidelines in December.  
 
RULES AND REGULATIONS 
The following rules and regulations will be enforced throughout the dura-
tion of the Exhibit Hall: 
• Each exhibitor must wear the CAM badge issued to them in order to 

gain admission to the Exhibit Hall or to any session.  
• CAM reserves the right to modify the Exhibit Hall hours, floorplans, 

schedule, and/or events if necessary to meet conference needs. 
• Exhibits must not project beyond the space allocated, nor obstruct 

the view of other exhibitors. 
• The noise level from any product demonstrations or sound systems 

must be kept to a minimum, not to interfere with other exhibits. 
• Exhibitors may not assign, sublet, or apportion all or any part of the 

space allotted to them without the permission of CAM. 
• Displays must not be dismantled before the Exhibit Hall closes. 
 
CANCELLATION POLICY  
Exhibit Hall cancellations must be submitted in writing to: Celeste De-
Wald, Executive Director, California Association of Museums, P.O. Box 
1455, Santa Cruz, CA 95061-1455.  Cancellations received prior to De-
cember 21, 2007 will qualify for a 75% refund. A 50% refund will be 
made if the cancellation is made after December 21, 2007. 
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ASSIGNMENTS OF EXHIBIT SPACE 
See the floor plan above for the Exhibit Hall. Reservations for each com-
pany’s first, second, and third choices for exhibit spaces should be made 
on the Vendor Contract. Space assignments will be made on a first-come, 
first-served basis. Please contact the CAM office at 831-471-9970 if you 
would like additional information.  

EXHIBIT HALL FLOORPLAN  



Conference Sponsorships 

Conference sponsorships are an excellent way to increase your company’s 
exposure while showing your leadership in the California museum field.  
 
SPONSORSHIPS  AMOUNT QUANTITY  
 
Platinum Conference Sponsor $10,000  one 
Platinum GREEN Sponsor* $10,000  one 
Gold Conference Sponsor  $5,000  one 
Silver Conference Sponsor  $2,500  two 
GREEN Sponsor*   $1,000-$5,000 varies 
Luncheon or Keynote Sponsor $1,000  three 
Exhibit Hall Reception Sponsor $750  two  
Breakfast or Break Sponsor  $500  four 
Sessions Sponsor   $500  seven 
Scholarships Sponsor   $500  unlimited 
 
All sponsors receive the following BENEFITS: 
• Signage and acknowledgement at the sponsored event (if applicable); 
• Verbal recognition at the general session; 
• Recognition on a 35 1/2” x 78” banner at the registration table; 
• Acknowledgement in the preliminary conference program, mailed to 

2,500 (if Vendor Contract is received by September 14, 2007);  
• Acknowledgement in the final conference program (if Vendor Con-

tract is received by January 11, 2008);  
• An electronic copy of the registrant list for one-time use only (list 

does not include email addresses); 
• Acknowledgment and link on the 2008 conference webpage; 
• A 25% discount on program advertising (see page 9);  
• Name badge ribbons identifying level of sponsorship; 
• A one-year CAM Business Associate membership; and 
• Recognition in the post-conference edition of CAM e-News. 
 

 
 

PROMOTING YOUR SERVICES. . .  Page 7 

Name of product or service 
Describe the product, service, or event here. Include a brief description and any 
features. 

In addition to the benefits listed above: 
 
GREEN, Luncheon, or Keynote Sponsors at $1,000 receive: 
• 25% discount on exhibit space; and 
• One complimentary registration and ticket to each evening event. 
 
Silver or GREEN Sponsors at $2,500 receive: 
• 50% discount on exhibit space;  
• Two complimentary registrations and tickets to each evening event;  
• Name listed on the cover of the conference program and in confer-

ence-related announcements in CAM e-News. 
 
Gold or GREEN Sponsors at $5,000 receive: 
• A complimentary exhibit space;  
• Four complimentary registrations and tickets to each evening event; 
• Logo on the cover of the conference program and on sponsor banner; 
• Link in conference-related announcements in CAM e-News; 
• Logo on the 2008 conference webpage; 
• Name listed on conference name badges; 
• Complimentary full-page ad in the final conference program; and 
• Name listed on the conference tote bag (if Vendor Contract is re-

ceived by January 11, 2008). 
 
Platinum or Platinum GREEN Sponsors at $10,000 receive: 
• All the benefits of the $5,000 sponsorship (see above);  
• Two additional complimentary registrations and tickets to events; 
• Exclusive design of a 35 1/2” x 78” four-color banner at registration; 
• Name imprinted on conference lanyards; and 
• Logo recognition on the conference tote bag (if Vendor Contract is 

received by January 11, 2008). 
 
* Green Sponsors are also acknowledged at the Green Museums Initiative’s Exhibit Hall 
booth and website, www.greenmuseums.info.  
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Name of product or service 
Describe the product, service, or event here. Include a brief description and any 
features. 

PROGRAM ADVERTISING 
A print advertisement in the final conference program is an excellent way to 
make sure that conference participants return to their institutions with infor-
mation about your products and services. Advertisements are only available 
for the final conference program. 
 
FEES AND SPECIFICATIONS: 
     15%  25% 
   Standard  Exhibitor’s Sponsor’s 
   Rate  Discount  Discount  
Back page (Color,  
8” X 10 ½”)  $600  $510  $450 
 
Full page (Black &  
White, 8” X 10 ½”) $500     $425   $375 
 
1/2 page (Black &  
White, 8” X 5 ¼”)  $300    $255  $225 
 
1/4 page (Black &  
White, 4” X 5 ¼”)  $200    $170  $150 
         
Vendor Contracts must be submitted to the CAM office by De-
cember 21, 2007 and artwork must be received by January 11, 
2008. A pdf file is preferred and it must have a resolution of at least 300 dpi 
to assure good quality. Please email digital files to admin@calmuseums.org.  
 
REGISTRATION PACKET INSERTS 
Registration packet inserts are 8 1/2” x 11” or smaller flyers or brochures 
(not to exceed four pages in length) provided by a vendor to be included in 
each delegate’s registration packet. The inserts must be received by 
Friday, February 15, 2007. Send packages to: CAM Conference, c/o 
Downing Planetarium/Steven White, CSU Fresno, 5320 North Maple M/S 
DP132, Fresno, CA 93740-8006. The cost is $175 for CAM members.  
 

Conference Advertising 
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Conference Packages 

PACKAGE A: The Exhibitor Special - $1,250 
 
The Exhibitor Special is perfect for the organization planning on exhibit-
ing at the CAM conference that wants a little more name recognition.  
 
Separately valued at $1,600, the Exhibitor Special includes: 
• One exhibit space and registration (valued at $450-$500) 
• One additional 2-day conference registration (valued at $225-$300) 
• A ½ page advertisement in the conference program (valued at $300) 
• A break or sessions sponsorship (valued at $500) and all the benefits 

of being a sponsor 
• A one-year Business Associate membership (valued at $125)  
• Recognition in the post-conference edition of CAM e-News (with a 

distribution of 1,500) 
 
PACKAGE B: The Exhibitor Deluxe Special - $1,750 
 
The Exhibitor Deluxe Special maximizes an exhibitor’s investment by 
promoting the company’s name and products in multiple ways. It also 
allows two company representatives to attend the conference evening 
events and sessions. 
 
Separately valued at $2,320, the Exhibitor Deluxe Special includes: 
• An exhibit space and registration (valued at $450-$500) 
• One additional 2-day conference registration (valued at $225-$300) 
• A full page advertisement in the conference program (valued at $500) 
• An opening or closing reception sponsorship (valued at $750) and all 

the benefits of being a sponsor 
• A one-year Business Associate membership (valued at $125) 
• Two tickets to all evening events (valued at $270) 
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Name of product or service 
Describe the product, service, or event here. Include a brief description and any 
features. 

PACKAGE C: The Delegate Special - $800 
 
The Delegate Special, an excellent choice for consultants, allows a busi-
ness associate to promote their company and services in multiple ways in 
lieu of being an exhibitor. 
 
Separately valued at $1,150, the Delegate Special includes: 
• One 2-day conference registration (valued at $225-300) 
• A ½ page advertisement in the conference program (valued at $300) 
• A sessions or scholarship sponsorship (valued at $500) and all the 

benefits of being a sponsor 
• A one-year Business Associate membership (valued at $125) 
 
PACKAGE D: The Supporter from Afar Special - $900 
 
The Supporter from Afar Special is a good choice for companies that can-
not exhibit or send a delegate but wish to promote their services at the 
conference and support CAM. 
 
Separately valued at $1,250, the Supporter from Afar Special 
includes: 
• A full page advertisement in the conference program (valued at $500) 
• A sessions or scholarship sponsorship (valued at $500) and all the 

benefits of being a sponsor 
• An insert in the registration packets (valued at $125) 
• A one-year Business Associate membership (valued at $125) 
 

 

PROMOTING YOUR SERVICES. . .  Page 11 
2008 CAM CONFERENCE VENDOR CONTRACT 

 
Company Name: ___________________________________________ 
 
Address: _________________________________________________ 
 
City/State/Zip: ____________________________________________ 
 
Contact Person/Title: _______________________________________ 
 
Phone Number: _______________   FAX Number: ________________ 
 
E-mail Address: ____________________________________________ 
 
BUSINESS ASSOCIATE MEMBERSHIP (see page 3) 
 o One Year Business Associate Membership - $125 
 
CONFERENCE PACKAGES (see page 10) 
 o Package A: $1,250  o Package B: $1,750 
 o Package C: $800  o Package D: $900 
 
CONFERENCE SPONSORSHIPS (see page 7) 
 o  Platinum - $10,000 o  Platinum GREEN - $10,000 
 o  Gold - $5,000  o  GREEN - $____________ 
 o  Silver - $2,500  o  Luncheon/Keynote* - $1,000 
 o  Reception* - $750 o  Break/Session/Scholarships* - $500 
 * A CAM staff member will call to discuss your preferences.  
 
EXHIBIT HALL (see pages 4) 
 o  Exhibit Space (paid prior to Dec. 21, 2007) - $450 
 o  Exhibit Space (paid after Dec. 21, 2007) - $500 
  Complimentary Registrant : 
 

 Name: __________________________________________  
 Title: ___________________________________________ 
 
  Space # Preferences (see floorplan on page 6):   
 

  1st Choice: ____  2nd Choice: ____ 3rd Choice: ____ 
 
 

Continued on reverse 

 



Continued from reverse 
 

 o  Discounted Registration—$150:  
 

 Name: __________________________________________  
 Title: ___________________________________________ 
 
CONFERENCE ADVERTISING (see pages 9) 
 o Registration Packets / Business Associate Rate - $175 
 o Registration Packets / Standard Rate - $200 
 o Back Page Advertisement – Amount: $_____ 
 o Full Page Advertisement – Amount: $_____ 
 o ½ Page Advertisement – Amount: $_____ 
 o ¼ Page Advertisement – Amount: $_____ 
 
 TOTAL AMOUNT ENCLOSED:  $ ________________ 
 
Payment method: o  Check Enclosed     OR:   o  Visa o MasterCard 
 
________________________________________________________ 
Card Number     Expiration Date 
 

________________________________________________________ 
Cardholder’s Name    Signature 
 

The undersigned agrees to all terms included in this packet and indemnify and hold harmless CALI-
FORNIA ASSOCIATION OF MUSEUMS and the RADISSON HOTEL AND CONFERENCE CEN-
TER from any and all claims, liabilities, losses, damages, and expenses that may ensue from accidents, 
injuries, fire, theft, and/or any other cause. 
 
 

Name:  ______________________________________________ 
 
 

 Date: _______________________    
 
 
Submit contract and payment to:  
 

California Association of Museums 
P.O. Box 1455 

Santa Cruz, CA 95061-1455 
 

Or FAX 
831-471-9381 

California Association of Museums 
Staff Contacts: 

 
Celeste DeWald, Executive Director 

cam@calmuseums.org 
 

Christine Bennett, Program Coordinator 
admin@calmuseums.org 

 
P.O. Box 1455 

Santa Cruz, CA 95061-1455 
Phone: 831-471-9970 

Fax: 831-471-9381 
www.calmuseums.org 

Cover photo credits: boy and exhibit, photograph by Bart Bartholomew, courtesy of the Japanese 
American National Museum; other photographs provided by istockphotos. 


